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RANGE LIFE ENTERTAINMENT TAKES AWESOME MOVIES, 
ADDS AWESOME PARTIES, PLUS AWESOME FILMMAKERS, AND THEN TOURS 
THEM ALL ACROSS AMERICA. AWESOMELY.

TOURING SERVICES
With a hard drive full of the most talked-about films from this year’s festival circuit, Range Life’s rolling 
roadshow hits over 50 markets each semester, presenting its renowned screening series of films coupled 
with campus events, pre-film engagements, and exclusive after-parties to universities and independent 
art-houses across the country.  Our network of over 250 Universities is capable of supporting a full college-
oriented release, or can function as a marking platform to boost awareness within this key demographic. 

MARKETING SERVICES
In addition to our signature college tour, Range Life’s nationwide network of marketing teams are also 
available for non-touring  events and campaigns. Whether your goal is creating buzz leading up to a 
premiere, or building word-of-mouth and awareness within a release, our unique, low-cost marketing 
campaigns offer the flexibility to garner national exposure and support films of any size or style, while also 
tailoring our wide-range of capabilities and services towards your marketing needs.

Campus Marketing - Range Life’s network of campus oriented street teams provide unrivaled access to 
students and University resources and groups for maximum exposure. 

Poster/Postcard Distribution - Our teams across the nation are able to provide fast and effective 
distribution services to the best locations in every city in the US. 

Wild Postings - Large format poster spreads are a staple of any national marketing campaign, and we 
offer the best rates around with services available in every major US city and beyond.

Street Art: Simple and effective, we can curate and execute a wide range of sanctioned art campaigns in 
public spaces to set your film apart. 

CITIES: 60+

COLLEGES: 250+



Johnson & Wales University
Auroria Campus, University of 
Colorado - Denver 
BOULDER, CO
University of Colorado - 
Boulder
Naropa University 

LAS VEGAS, NV
University of Nevada - Las 
Vegas (UNLV)
College of Southern Nevada 

LOS ANGELES, CA
California State University, Los 
Angeles (CSULA)
California State University, 
Northridge (CSUN)
University of California, Los 
Angeles (UCLA)
American Film Institute 
Conservatory
American Musical and 
Dramatic Academy - Los 
Angeles campus
Los Angeles Film School, 
Loyola Marymount University
New York Film Academy 

(Universal City, CA)
University of Southern 
California (USC)  

SAN JOSE, CA
San Jose State University
University of California - Santa 
Cruz
Santa Clara University
Stanford University (Palo Alto)
University of California - Davis 

SAN FRANCISCO, CA
University of California, 
Berkeley
University of San Francisco
San Francisco State University
Academy of Art University
San Francisco Art Institute  

EUGENE, OR
University of Oregon
Gutenberg College
Pacific University’s Eugene 
Campus  

CORVALIS, OR
Oregon State University  

PORTLAND, OR
Portland State University
 

TACOMA, WA
University of Puget Sound
The Evergreen State College 
Tacoma Campus
University of Washington 
Tacoma
Pacific Lutheran University  

SEATTLE, WA
University of Washington
Seattle University
Seattle Pacific University
Cornish College of the Arts
The Art Institute of Seattle
 
VANCOUVER, BC
University of British Columbia 
(UBC)
Simon Fraser University (SFU)
Emily Carr University of Art and 
Design
Vancouver Film School
Studio 58  

SPOKANE, WA
Gonzaga
Whitworth University 

MISSOULA, MT
University of Montana 

BOZEMAN, MT
Montana State University - 
Bozeman 

FARGO, ND
North Dakota State University 
(NDSU)
Rasmussen College (University 
of Mary)
Masters Baptist College  

ST. CLOUD, MN
University of St. Cloud  

MINNEAPOLIS, MN
University of Minnesota
Augsburg College
Minneapolis College of Art and 
Design
North Central University
University of St. Thomas  

OMAHA, NE
University of Nebraska at 
Omaha
Creighton University  

LINCOLN, NE
University of Nebraska - 
Lincoln 

DES MOINES, IA
Drake University
Grand View University 

AMES, IA
Iowa State University 

GRINNELL, IA
Grinnell College 

IOWA CITY, IA
University of Iowa 

EAU CLAIRE, WI
University of Wisconsin–Eau 
Claire  

MADISON, WI
University of Wisconsin–
Madison
Edgewood College
Madison Media Institute  

MILWAUKEE, WI
Alverno College
Marquette University
Milwaukee Institute of Art and 
Design  

CHICAGO, IL
Northwestern University
University of Chicago, DePaul 
University
University of Illinois Chicago
Loyola University Chicago  

SOUTH BEND, IN
University of Notre Dame
St. Mary’s College
Holy Cross College
Indiana University South Bend
  
KALAMAZOO, MI
Western Michigan University
Kalamazoo College
Davenport University 

GRAND RAPIDS, MI

Grand Valley State University
Kendall College of Art & Design
Western Michigan University - 
Grand Rapids 

LANSING, MI
Michigan State University
Lansing Community College 

ANN ARBOR, MI
University of Michigan
Concordia University  

DETROIT, MI
Wayne State University
College for Creative Studies 
 
LAFAYETTE, IN
Harrison College
Purdue University 

CHAMPAIGN, IL
University of Illinois 

SPRINGFIELD, IL
University of Illinois - 
Springfield 

ST. LOUIS, MO
St. Louis University
Fontbonne University
Webster University
Washington University 

CAPE GIRAREDEAU, MO
South East Missouri State 

MEMPHIS, TN
University of Memphis
Rhodes College
Memphis College of Art 

BATON ROUGE, LA
Louisiana State University
 
NEW ORLEANS, LA
Tulane University
Loyola University - New 
Orleans
University of New Orleans
Xavier University 

TUSCALOOSA, AL
University of Alabama  

KNOXVILLE, TN
University of Tennessee

CHATTANOOGA, TN

University of Tennessee at 
Chattanooga
The University of the South  

BLACKSBURG, VA
Virginia Tech

ROANOKE, VA
Roanoke College
Hollins University  

RICHMOND, VA
VCU  

CHARLOTTESVILLE, VA
University of Virginia

FAIRFAX, VA
George Mason University  

WASHINGTON D.C.
George Washington University
Georgetown University
American University
Catholic University of America
Howard University
Corcoran College of Art and 
Design
University of the District of 
Columbia

COLLEGE PARK, MD
University of Maryland, College 
Park

BALTIMORE, MD
Johns Hopkins University
University of Baltimore
University of Maryland, 
Baltimore

TOWSON, MD
Towson University
Goucher College  

WILMINGTON, DE
Delaware State University - 
Wilmington Campus
Delaware College of Art & 
Design

PHILADELPHIA, PA
University of Pennsylvania
Drexel University
Temple University
The University of the Arts
Pennsylvania Academy of 
Fine Arts
Moore College of Art and 

CAMPUS MARKETING

Our campus street teams are strategically built from ambitious, local students representing the 

broadest cross-section of student life in each market. We pride ourselves on working not only 

with students, but also campus groups, organizations, and official University departments to fully 

integrate the film into the fabric of each school. Our traditional poster and postcard distribution 

is able to extend to student housing, and target-specific classroom and building locations.  

- Exclusive Poster and Postcard Distribution all over campus

- Specifically Targeted Classrooms, Lecture Halls and Buildings

- Departmental Support via List-Serves and Official Posting Boards



AUSTIN, TX
University of Texas - Austin 

SAN ANTONIO, TX
University of Texas - San 
Antonio 

HOUSTON, TX
University of Houston
Texas Southern University
Rice University 

DALLAS, TX
University of Texas - Dallas
University of Dallas 

DENTON, TX
University of North Texas 

NORMAN, OK
University of Oklahoma 

OKLAHOMA CITY, OK
Oklahoma City University
University of Central Oklahoma
Oklahoma Christian University 

TULSA, OK

University of Tulsa
Rogers State University 
SPRINGFIELD, MO
Missouri State University
Drury College 

COLUMBIA, MO
University of Missouri
Stephens College 

KIRKSVILLE, MO
Truman State University 

KANSAS CITY, MO
Rockhurst University
University of Missouri - Kansas 
City 

LAWRENCE, KS
University of Kansas 

COLORADO SPRINGS, CO
Colorado College
University of Colorado - 
Colorado Springs 

DENVER, CO
University of Denver

Johnson & Wales University
Auroria Campus, University of 
Colorado - Denver 
BOULDER, CO
University of Colorado - 
Boulder
Naropa University 

LAS VEGAS, NV
University of Nevada - Las 
Vegas (UNLV)
College of Southern Nevada 

LOS ANGELES, CA
California State University, Los 
Angeles (CSULA)
California State University, 
Northridge (CSUN)
University of California, Los 
Angeles (UCLA)
American Film Institute 
Conservatory
American Musical and 
Dramatic Academy - Los 
Angeles campus
Los Angeles Film School, 
Loyola Marymount University
New York Film Academy 

(Universal City, CA)
University of Southern 
California (USC)  

SAN JOSE, CA
San Jose State University
University of California - Santa 
Cruz
Santa Clara University
Stanford University (Palo Alto)
University of California - Davis 

SAN FRANCISCO, CA
University of California, 
Berkeley
University of San Francisco
San Francisco State University
Academy of Art University
San Francisco Art Institute  

EUGENE, OR
University of Oregon
Gutenberg College
Pacific University’s Eugene 
Campus  

CORVALIS, OR
Oregon State University  

PORTLAND, OR
Portland State University
 

TACOMA, WA
University of Puget Sound
The Evergreen State College 
Tacoma Campus
University of Washington 
Tacoma
Pacific Lutheran University  

SEATTLE, WA
University of Washington
Seattle University
Seattle Pacific University
Cornish College of the Arts
The Art Institute of Seattle
 
VANCOUVER, BC
University of British Columbia 
(UBC)
Simon Fraser University (SFU)
Emily Carr University of Art and 
Design
Vancouver Film School
Studio 58  

SPOKANE, WA
Gonzaga
Whitworth University 

MISSOULA, MT
University of Montana 

BOZEMAN, MT
Montana State University - 
Bozeman 

FARGO, ND
North Dakota State University 
(NDSU)
Rasmussen College (University 
of Mary)
Masters Baptist College  

ST. CLOUD, MN
University of St. Cloud  

MINNEAPOLIS, MN
University of Minnesota
Augsburg College
Minneapolis College of Art and 
Design
North Central University
University of St. Thomas  

OMAHA, NE
University of Nebraska at 
Omaha
Creighton University  

LINCOLN, NE
University of Nebraska - 
Lincoln 

DES MOINES, IA
Drake University
Grand View University 

AMES, IA
Iowa State University 

GRINNELL, IA
Grinnell College 

IOWA CITY, IA
University of Iowa 

EAU CLAIRE, WI
University of Wisconsin–Eau 
Claire  

MADISON, WI
University of Wisconsin–
Madison
Edgewood College
Madison Media Institute  

MILWAUKEE, WI
Alverno College
Marquette University
Milwaukee Institute of Art and 
Design  

CHICAGO, IL
Northwestern University
University of Chicago, DePaul 
University
University of Illinois Chicago
Loyola University Chicago  

SOUTH BEND, IN
University of Notre Dame
St. Mary’s College
Holy Cross College
Indiana University South Bend
  
KALAMAZOO, MI
Western Michigan University
Kalamazoo College
Davenport University 

GRAND RAPIDS, MI

CAMPUS SCREENINGS

Whether you want a fully integrated, nationwide University tour, or simply sneak preview screenings to build 
exposure and word-of-mouth from highly coveted college filmgoers, Range Life is able to utilize its vital 
University network to perfectly match the film’s needs. 

A typical Range Life event includes classroom engagements and/or campus events during the day, which lead 
up to a film screening that night, which is accompanied by filmmaker and/or talent Q & A, and then an after-party 
or concert to close out the evening.

This can be a single night engagement, a multi-film series spread across the week or weekend, or a weekly 
/monthly series spread across the semester, all depending on what fits your programming best. Which-
ever option you choose, Range Life is committed to bringing each campus a connective series of engagements, 
and supporting them with targeted events and strategic marketing, creating a dynamic and lasting experience 
amongst students each semester.

University Tour - Branded tour with 50-100 University screenings.

Preview Screenings - Build awareness and exposure among notoriously hard to reach College students.

Full Academic Experience -  Screenings integrated with scholastic curriculums, filmmaker 
appearances, workshops, panels, and events.
 



POSTERS AND POSTCARD DISTRIBUTION

Our nationwide street teams work fast to provide a cost-effective way to distribute large quantities of postcards 
and mini-posters to strategic locations in targeted neighborhoods of every city in the country.  This basic, 
yet critical, portion of any marketing campaign ensures that your target demographic will see your message 
continually in the weeks leading up to, and throughout, the film’s opening. 

We hit all the hot spots and keep materials plentiful
in sanctioned distribution to:

Coffee Shops and Restaurants
Movie Theaters and Music Venues
Businesses relevant to the themes and audience of the film
Record/Video stores
Popular and Alternative clothing and lifestyle retailers
Gyms, Salons, and Athletic Centers
Community Centers and Organizations
Tons more!!



WILD-POSTING

Large format wild-posting spreads have become a standard component of any modern marketing campaign.  

Often expensive and onerous to execute with the few companies selling “wild” space, Range Life has built an 
army of the best wild-posting crews in the country and established a vast repository of large public spaces to 
offer exceptional rates on authentic wild-posting campaigns that can be posted almost instantly to keep your 
campaign timely and relevant.

• Wild-Posting Services in every major city in the United States 

• Up to 100 unique locations per city (varies by city)

• 24”x 36” full color posters includes print production

• 48-Hour turnaround from art delivery to live posters

• Minimum 2-4 week campaigns, heavily monitored and maintained

• 2-8 posters per location, with up to 10 posters in select locations



STREET ART

Range Life can work with you to curate an exciting and unique alternative media display for 
your marketing campaign.  We are able to build and execute on any number of non-traditional, 
creative public displays, including, but not limited to:

Street Stencils are a ballsy way to extend a viral campaign from the web into the real-world

Outdoor Image/Video Projection creates an eye-catching way to pique interest

Pop-up shops offer a fast and cheap way to offer consumers access to advanced content

Experiential Marketing takes the campaign directly to the audience in interesting and 
exciting ways, including: branded ambient media & signage, parties, events, and more...

Additionally, we can work with you to fully customize your craziest/awesomest ideas and bring 
them to life! 



CASE STUDIES

SPRING 2008
Box Elder - Successfully used the inaugural tour to gross over $84,000 in ticket sales, over $27,000 in DVD sales, and to 
develop a cult following for the film across the country.

FALL 2008
On The Road With Judas - Successfully utilized the Range Life Tour to anchor a strategic marketing campaign for the 
launch of the film’s ancillaries, resulting in over 67,000 units sold during the first two weeks of release, and over 120,000 
downloads in the ensuing months, for an estimated total profit of $195,150.

FALL 2009
Mystery Team - Roadside Attractions and Lionsgate Studios worked with Range Life to successfully use the tour to gross 
over $89,000 theatrically while collecting over 2.4 million emails via a nationwide Demand It campaign, to be used towards 
the film’s ancillary sales.

Assassination of a High School President - Sony Pictures worked with Range Life to successfully use the tour as a 
low-cost theatrical marketing component to launch their ancillary sales of the film, moving over 325,000 units in its first 
month on the market.

SPRING 2010
Exit Through the Gift Shop - Cinetic Media and Richard Abramowitz worked with Range Life to successfully market the 
independent release of the film in over 30 markets, culminating with a current gross of over $3 million to date.

FALL 2010
Teenage Paparazzo - HBO and Area23a brought on Range Life to book and execute a fully-integrated academic screening 
experience for Adrian Grenier’s documentary film at Universities across the country featuring celebrity guest speakers, 
educational curriculum’s, post-screening events & parties, and an interactive art-gallery featuring  commissioned works 
by Shepherd Fairy, Banksy, Simmons & Burke, Tim Kent, and Alan Chapman. A few brief clips from our Tour events can be 
found here: https://vimeo.com/44817955

SPRING 2011
Square Grouper - Magnolia Films hired Range Life to create and execute a hybrid release strategy combining our rolling 
roadshow & campus network with their Day & Date platform, resulting in a 35 city tour on the heels of the film’s SXSW 
premiere, and culminating in simultaneous satellite screenings of the film on 70+ campuses on the eve of it’s VOD & 
DVD release. By working with NORML and SSDP chapters along the way, Range Life was able to curate a film specific 
campaign that both successfully built momentum towards, as well as helped sustain, the film’s ancillary releases.  

FALL 2011
Dirty Girl - The Weinstein Company hired Range Life to build, market, and execute underground tastemaker screenings 
and after-parties for the film’s NYC and LA Premieres. By using ambient media, including branded bras, condoms, and 
lipstick messages scattered all over each market, we successfully converted offline impressions directly to online social 
interactions.  

WINTER 2012
Rampart - Range Life utilized the highly controversial image for the film to execute a lo-fi, viral campaign comprised of 
large-format wheat paste and black & white flyers to convey a guerrilla political-movement style to fuel speculation, 
discussion, and ultimately, awareness once the connection to the film was made. 

©2010 Home Box Office, Inc. All rights reserved. HBO® and related channels and service marks are the property of Home Box Office, Inc.
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The last time I talked to Todd Sklar he was in a van in a 
snowdrift, having gone off the road during a tour to promote his film “Box 
Elder,” (‘A movie about dudes being dudes’) near Ames, Ia.

This time I caught him eating breakfast in a hotel in Milwaukee, where 
he spoiled the rhapsodic description of his steal-cut oatmeal and fruit by 
admitting a 3 am chicken strip eating contest had taken the edge of his 
appetite.

This is just all part of life when you are trying to re-calibrate the movie 
distribution system in America.

Sklar is on his way to the Trylon Cinema in Minneapolis tonight where 
he and his pals on the Range Life Entertainment bus will end their 2009 
national tour by showing two movies: the comedy noir “Assassination of 
a High School President” (with Mischa Barton and Bruce Willis) and the 
air-drumming comedy “Adventures of Power” (with Michael McKean and 
Jane Lynch.)

They are two of the 14 films which Sklar has had on the road since early 
September. (This is the second visit to Minnesota on the tour.)

The movie theater isn’t big but the idea is to build buzz. When Sklar went 
on the road last year he took movies that didn’t have distribution deals. 
This year that’s still true of about half his stable, but the other half do have 
deals, and as in the case of both “Assassination” and “Adventures” got a 
lot of festival love before falling foul of the economy.

“While we were kind of honing in and figuring out how to make this little 
road apparatus work as a distribution method,” Sklar says, “I think the rest 
of the distribution landscape continued to fall apart. I think they thought 
that everything bottomed out and levelled out last year, but the sky was 
still falling apparently because at this point it’s interesting that a lot of the 
larger films, and even the films that we are working with partners on, are 
even more excited and more aggressive on what they are doing with us 
than some of the smaller ones.”

Sklar admits that sometimes he’s not as convinced as the folks he’s 
working with that what they are doing is working.

“I don’t know that I necessarily feel that it’s working, but everybody 
else feels like it is,” he laughed. “I know we all feel like there’s a lot 
more to improve.”

Sklar says some of the films had offers from companies which then went 
bankrupt. He says films which might seem like naturals for the movie-
plexes have ended up sitting on the shelves for months. He calls them 
“PoW’s of this whole thing.”

Sklar claims that there are now so many gatekeepers in the distribu-
tion business that it makes it hard for some worthy movies to get into 
theaters. So that’s where Sklar comes in with his quick hit shows at 
colleges and art houses.

“It’s easier for us to do that than for a distributor to open for a week in 
40 cities,” he says. He points to “Assassination” as a case in point. After 
several attempts to get it into theaters failed, the distributor asked Range 
Life to take it on the road.

“We have no business being a part of a movie like that,” Sklar says. 
“But at the same time it’s very indicative of the current state of the film 
industry.” He immediately agreed to the deal.

Sklar says Range Life offers a low-cost, high efficiency way of generat-
ing interest in a movie before it comes out on DVD.

Meanwhile he is still promoting his original mission, promoting 
low-budget movies that don’t have a distributor, but he thinks deserves 
an audience.

Another less publicized part of this tour is Sklar and his associates 
have been creating a network of people in each city they visit which 
they hope they can use to promote some of the movies when the Range 
Life van isn’t on the road. He hopes they can be showing films, or even 
making films which can come together through this network.

“A little ‘Range Life’ army around the country,” Sklar says. He hopes it 
could lead to what he calls a whole new generation of content. He says 
he couldn’t have made his own first feature without help and this could 
provide a framework for future film makers.

As for his own film work it has been on hold because of the touring, but 
he hopes to have a couple of pieces in play soon. He just produced a 
film with writer/director Dean Peterson called “Incredibly Small” which 
he hopes will be out in the spring. He is also writing a film with one of 
the stars of “Box Elder” which they will shoot in the summer. “It’s taken 
a lot longer than it probably should have,” he says.

He promises a Minneapolis show.

“The Twin Cities is the core of what we do,” Sklar says. “You’ve got to 
bring it back home.

Sklar and his pals will be at the Trylon tonight at 7 for “Adventures of 
Power” and 9 for “Assassination of a High School President.”

On the road with Range Life’s Todd Sklar - and a van 
full of movies - Posted at 2:47 PM on December 15, 2009 by Euan Kerr

MINNESOTA.PUBLICRADIO.ORG

http://minnesota.publicradio.org/collections/special/columns/state-of-the-arts/
archive/2009/12/on-the-road-with-range-lifes-todd-sklar.shtml
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Concessions: Concessions: Rome Is Burning
by Lindy West

I have no idea if Todd Sklar is a good filmmaker, but he’s quite the convincing 
pitchman. The 25-year-old Minneapolis native turned bearded Missourian turned 
quasi-homeless, film-hawking vagabond started Range Life Entertainment in 2008, 

after growing frustrated with trying to distribute his first feature film (called Box Elder, it’s 
about coming of age, like first films tend to be) through the traditional model. Basically 
that meant getting in a 1986 Dodge van with his friends (“It isn’t like we didn’t have the 
money to buy a better van, but we didn’t have the money to buy a better van”), driving 
around the country for a few months, convincing people to watch his film, and then having 
parties. Using experience as a music promoter, he applied the model of touring bands to 
film distribution: “I just figured, how would I like to find out about this?... We’ll go into a 
city and find out what makes that city tick.”

That first tour, to their semi-surprise, achieved “weird, oddball success,” and, thanks 
to Sklar’s beardy charm and connections he made working at Sundance, distribution 
companies took notice. “The prevailing distribution model was falling apart, and we were 
a really easy thing to point to as an alternative,” he told me. Range Life began partnering 
with other independent films as a kind of pro bono grassroots marketing team, hand-
tailoring each screening/party for each film and each market. For now, they live on the road, 
no home base.

Sklar wears a hat with a feather in it and says “awesome” a lot. Everything is awesome. They started the tour, he said, for “the 
experience of just doing something awesome” and encouraged the audience to go out and “do awesome stuff.” At Monday night’s 
Visioneers afterparty, I told him about a piece-of-shit job I used to have and how it killed my soul. That, too, was “awesome.” Sklar’s 
frank, bro-down enthusiasm is a big part of his appeal: He’s a film-obsessive who cites Truffaut’s The 400 Blows as a life-changer, but 
his conversation drips with practical business savvy. It’s not all about the art. Range Life is building a network of satellite teams in 
each city, aggregating valuable data about its audiences (who goes to which screening of which film, what brand of beer they order), 
and currently fielding, and turning down, buyout offers from big companies.

“The beauty of being young and dumb and idealistic is that none of us are really at the point where we’re ready to be exploited,” Sklar 
said. “But we’re very cheap labor, and the labor is incredibly valuable.”

Range Life is an investment. I do not know if—nor do I completely understand how—Sklar and his bros will revolutionize indie-film 
distribution or how you “buy” or “sell” six best friends working their asses off in a shitty van. But that’s their plan, and Sklar 
makes it sound, you know, awesome. “If Rome is burning,” he said, “what a great time to have a pail of water and a hammer.”

http://www.thestranger.com/seattle/concessions/Content?oid=2359169



Trailblazing Filmmaker Todd Sklar CuTS The 
middle (aged) man ouT oF independenT Film

by Brian Heffernan photography by Dean Peterson

It’s around 10 o’clock on Sunday night. Todd Sklar rides shotgun 
in his white ’98 Dodge Regency tour van amid a sea of Starburst 
wrappers. Out the window, twenty-somethings wearing skinny-leg 
jeans and thrift-store tops cruise by on fixed-gear bicycles. 16th 
and Valencia — the Mecca of San Francisco hipsterdom. This area 
is perfect. Sklar is here to recruit.

A few hours earlier, Box Elder, Sklar’s own slice-of-life comedy 
flick about college “dudes, bros and dude-bros,” made its San 
Francisco debut. Its physical humor and improv dialogue are as 
meandering and off-the-wall as the college-aged audiences that 
enjoy it most. The film doesn’t pretend to be the typical high-brow 
arthouse indie film, and Sklar, who wrote, directed, produced and 
starred in it, doesn’t pretend that either. 

The film rallied 81 viewers tonight — decent numbers for a first 
screening, perhaps even grab-a-beer-and-celebrate worthy. But 
Sklar has work to do, because he isn’t just the creative vision behind 
Box Elder. No, as head-honcho of the maverick film distribution 
and marketing company, Range Life Entertainment, he and his 
crew of five friends are also the driving force behind sweet talking 
locals into checking out Box Elder and the other three films on tour. 
Tonight, that means hitting the streets with some old-fashioned 
PR and promo work.

After a few minutes of searching, they find a parking spot a 
couple blocks down Mission Street on an empty strip with chain-
locked storefronts. Sklar and his band of bros search the inside 
of the van for flyers. This is their second three-month tour. It’s 
only been two weeks since they shoved off from Columbia, Mo., 
but the van already looks like the inside of a suitcase requiring 
the use of the smell test before putting on any clothes. The flyers 

turn up and the boys hit the streets. 
Sklar, wide-eyed with a big smile, approaches a group of club-

bound girls at the corner of an intersection as they wait for traffic to 
pass. He dons a western button-up, a beard and a headband made 
from the stretched-out sleeve of a t-shirt. Looking almost like a 
young, hip Al Borland, he introduces himself. The spiel takes less 
than thirty seconds. He hands them the flyers. They hash out the 
details: 7:30 p.m. The Clay Theatre on Fillmore. Free admittance 
with the flyer. They are excited. Sklar is excited. See you there.

Shaking hands and taking names — this is Todd Sklar. At only 
25, he is pioneering the future of independent film distribution 
and marketing by doing the one thing that seemed obvious to 
him — taking it straight to his audience. For Sklar and his film Box 
Elder that means cruising the Mission, staying busy on Facebook 

and talking it up in college town bars. The independent film world 
is paying attention.  

 “Right now, everyone’s talking about film distribution,” says 
Mike Mohan, chief content producer at the Sundance Film Festival. 
Years ago, he says, a filmmaker wrote a script, shot the film, and 
then hoped it would premier at Sundance and get picked up by a 
distributor. He or she would walk off with a royalties check and 

Unless yoU are jUst doing it 
for fUn, yoU mUst have yoUr 

own distribUtion plans.    - Mike Mohan
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start the next project. 
But since a high mark in 2002, annual box office ticket sales 

have decreased 17 percent, nearly 270 million less tickets, by 2008 
according to the Motion Picture Association of America. “The new 
reality is that distributors are putting out fewer and fewer movies,” 
says Mohan. “Unless you are just doing it for fun, you must have 
your own distribution plans. It has to be Plan B, if not Plan A.” 

For Sklar it was always Plan A. The ideas for his method of 
distribution came straight from the flick that got him hooked on 
filmmaking: The 400 Blows, by François Truffaut. “The film itself 
is based on coming-of-age and naturalism themes,” says Sklar. 
“The film’s editing, casting choices and everything else about it 
reflected that.”

Sklar wanted to apply that approach to his own film, even down 
to how it physically got to the audiences. That meant rounding up 

some buddies to distribute the film in the most organic, college-
like way possible — jump in a van and go on a road trip.

Conveniently, he already had some experience with promoting 
local events and concerts in his college town of Columbia. That 
set Sklar apart. “You go to film school. You learn how to use a 
camera,” says Mohan. “You don’t learn how to contact theatres 
across the country and get them to play your movie at 7 p.m.” 

Sklar decided to bypass the standard film fest cycle and go 
straight for the niche audience that has remained largely untapped 
by independent film marketers, but that he knew would love his 
film — college kids. “It’s like in There Will Be Blood when Daniel 
says, ‘There’s a whole ocean of oil under our feet!’” says Sklar. 

Once the audience is at the theatre, attending the film transcends 
just watching a movie. It becomes an event supporting Sklar’s 
cause. Attendees meet Sklar and his gang who’ve traveled from 

Todd Sklar (at right) and his promotional 

posse, takin’ it to the streets
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Missouri to get them to watch the film. Afterwards, they have a 
Q&A session with the filmmakers, actors and Sklar. And then get 
invited to hang out with everyone at the after party. The community 
between the audience members builds naturally. They feel part 
of the team, and that excitement is viral.

“The event culture of it has a nice penumbra effect,” says Alex 
Cohen, a professor specializing in film distribution at UC-Berkeley. 
“You have a large group of people who are willing to tell others 
about it.” He compares it to the 1971 cult film, The Hellstrom 
Chronicle, which virtually took over town after town by blanketing 
them with fliers promoting a one-time screening of the movie. 

The difference now, Cohen says, is that Sklar has mediums 
like social networking sites to get people’s attention.  The biggest 
obstacle now is breaking through the clutter. Piling into a van and 
hand-delivering a film is one way that’s accomplished. It’s like 
writing someone a letter in the era of e-mails. It just means more.

“A lot of people have gone out and done the self distribution 
thing unsuccessfully,” says Mohan. “Sklar’s just one of the only 
people who’ve come out not beaten down.” That he hasn’t burned 

out is a testament to how driven he is. He has also organized the 
Spring 2009 tour while working on two scripts and producing one 
film, with three more in the works. But perhaps Sklar’s biggest 
strength and his most genuine attribute, is his ability to make 
people believe before experiencing it. 

Earlier, the same night as his grassroots PR work in the Mission, 
Sklar and two fellow Range Lifers sit on the sidewalk under the 
neon-lit Clay Theatre marquee. Box Elder started only moments 
ago. Outside, they reflect and rehash how well the tour had been 
going the past two weeks.  

A young couple walks toward the theatre after grabbing dinner 
down the street at Dino’s Pizza. The guy stops momentarily and 
eyes one of the tour posters — an opportunity for one final pitch. 
Sklar seizes it. Tells them what he and his friends are doing. Tells 
them that they’ve only missed the credits. Tells them how much 
they mean.

“Just sneak in. If you don’t like it, just leave.” 
They don’t leave. Afterward, they buy a DVD. They say they’ll 

come back to see the three other films. They do. That is Todd Sklar. 

Social networking from hotel rooms plays a large role 

in Sklar’s guerrilla film distribution methods
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RANGE LIFE ENTERTAINMENT is a privately-held film exhibition and marketing company. Founded by 
Todd Sklar after the innovative and successful self-release of his debut feature Box Elder, Range Life is 
committed to breaking distribution boundaries and connecting creative communities through it's cross-

country touring platform. Centered on event-based screenings and niche-targeted marketing, Range Life 
will program over 40 new features in theaters across the country through its yearly touring programs. 

For more information, please visit www.RangeLifeEntertainment.com


